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VISION
All citizens participate, individually
and collectively, in making our lives
equal, free,
just and dignified.

MISSION
To empower all citizens to
own, understand and practice
Constitutional values, rights
and responsibilities
in their lives and communities.
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This has been a year of extraordinary interest and awareness among citizens around our
Constitution. True, it was a special year from the word go. On 26th January 2019, we
entered the 70th year of the creation of the Indian Constitution. On 26th November 2019
we completed 70 years since the Constitution was adopted and 26th January 2020 marked
completion of 70 years since it was enforced. These are all critical markers in the timeline
of our journey as a democracy.
The Government of India issued special directives to all states for the celebration of these
markers in schools and government departments. The media leaned in on stories around
the Constitution. But two important events became pathways for citizen’s interest in the
Constitution, its spirit and its letter. These were the revocation of Article 370 and the
Citizenship Amendment Act, 2019. Citizens, especially the youth, took to intricate reading
of the relevant Articles and participating in meetings invoking the Preamble.
All these happenings have had a tremendous impact on our work and programme areas.

WTPA Programme
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Connect
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On Citizenship Education Programme, we collaborated with the Education department of
Delhi Government to design and implement a programme on Constitutional values across
all government schools. On Constitution Connect, we conceptualized and led a nationwide campaign, marking 70 years of the Constitution, called Mission 70.
These are only two of the significant activities. I invite you to read the report, for a fuller
account of the year that was for all of us at WTPA. Also, sharing with you here a map
showing the geographical spread of our work this year, with Mission 70 and CEP partners.
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CEP PARTNERS

MISSION 70

PRADAN, BAIF, Development Research Foundation, Jan Sahas,
Phia Foundation, CORO, PANI - People’s Action for National
Integration, AALI – Association For Advocacy and Legal Initiatives,
Utthan, Antarang Foundation, Azim Premji Philanthropic
Initiatives, Department of Education, Delhi

Agrasar, Agrini, Bharat Navodhaya Abhiyan, Bosco Institute
Jorhat, CMCA, Commutiny, CORO, Daksh, Doosra Dashak, Disha
Seva Sansthan, Jan Sahas, Manzil, Shikshantar, Surge Impact,
Synergy Sansthan, Talent Quest India, Ullas Trust, Urja Ghar,
Vikas Samvad, The YP Foundation, Youth For Peace, Youth Alive
Network, We, The People Abhiyan
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SECTION 1:
PROGRAMME
INSIGHTS
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CITIZENSHIP EDUCATION
PROGRAMME
(CEP)
The Citizenship Education Programme is an intensive, foundational, capacity building
programme for citizens aimed at enhancing Attitudes, Knowledge, and Skills. This
programme is facilitated in partnership with other organisations: Educational Institutions
and Civil Society Organisations (CSOs). The numbers emerging on CEP outreach have been:

CSOs
Citizens
Reached
51,305

Partnerships
10
Anchors*
Trained
535

*Anchors are trainers/mobilisers/community leaders who facilitate CEP understanding in communities

Educational
Institutions
Educational
Institutions
Delhi Govt.
Schools
1024

Students
Reached
10 lakh
Teachers
Trained
200
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This year has been particularly exciting as we expanded our work in different locations,
partnering with several new organisations. Over the last many years, our main model of
intervention has been Training of Trainers (TOT) which is a cascade model. Trainers work
in the communities to train others. This year, we experimented with two new models.
First, is a campaign model in which the focus was to design for scale and replicability. We
successfully implemented a state-wide campaign with Department of Education, Delhi.
The campaign, Constitution at 70, aimed at connecting constitutional values to students'
everyday life.
Second, we trained community leaders as mobilisers who facilitate constitutional
understanding in the communities that they work in. WTPA engaged with several CSOs
like CORO, PHIA, Utthan, PANI, and AALI as the capacity building partner of their
Constitutional Values Fellowship program. We focused on building constitutional
perspective of fellows through various cross learning workshops.
Acting on our learning from last year, we strengthened our monitoring and evaluation
processes. We completed two impact assessment studies on our interventions with schools
and will continue to do so with all other programs. Here is the link to the report on
Delhi schools
http://wethepeople.ooo/wp-content/uploads/2019/11/Connecting-young-citizens-toconstitutional-values.pdf
and Maharashtra schools
http://wethepeople.ooo/wp-content/uploads/2020/04/Solving-real-world-problemsthrough-civic-education.pdf
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Continuing our engagement with PRADAN, we have started another cycle of Civic literacy
in Basia where we will train 40 Samvidhan Saathis to mobilise constitutional awareness
and action in their panchayats. We have started another program with Jan Sahas to train
500 of their karyekartas working in 15 districts under Kishori Baalika Karykaram.

Four major learnings have emerged from this year:
• While nurturing existing partnerships to deepen our interventions, we need to
build new partnerships through consistent and conscious prospecting,
• Experimentation and innovation in design/model of intervention needs to
continue to cater the need of different partners/audiences/contexts,
• Campaign can be used as a tool to build awareness and energy around this
subject in schools. It is less intensive and easier to execute on scale. This can be
used as building block to long-term intervention with state education
departments,
• M&E is critical for all interventions and to build demonstrable model for scaleup.
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"ये सं वधान ही सभी दे शवा सय को जोड़ने का आधार है । और इसके लये एक वृहत सामु हक
यास क ज़ रत है । जसम हम सबक भागीदारी अहम है । श ण के पूव ब त सहज
महसूस होता था, ले कन अब एक नै तक ज मेदारी के साथ बोझ है, जससे हम भाग नह
सकते ।"
- Manorama Ekka, Constitutional Values Fellow, PHIA, Jharkhand

“Because of this fellowship we started the newsletter, Urooj. This is a platform for
both boys and girls in Mumbra. Here boys and girls sit together and have a
conversation which is not the norm. We will try to create more platforms for
youth to unite and work for a cause.”
- Salma, Constitutional Values Fellow, CORO, Maharashtra

“ म दोनो class friends ह ले कन म ह
लखने सीखे।"

ँ और वो मुसलमान है। मने उससे उ म श द

- Student, Government School, Delhi
“With the Campaign, there are many stereotypes being broken about gender
norms and caste-based discrimination amongst the students. Earlier, few
wouldn’t talk to the ones who did not match their economical standards but
those are just stories now.”
- Teacher, Government Boys Senior Secondary School, Delhi
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“इस स ण ने मुझे वन बनाया है। म खुद को बदला आ और सकारा मक ऊजा से
भरपूर महसूस करता ।ँ सं वधान क समझ सबको होनी चा हए।"

- Deepak Bara, Constitutional Values Fellow, Jharkhand

I understood that for any issue we have to give a written application. I took up the
issue of unavailability of water in school toilets and wrote an application to
Principal and Mukhiya. They have responded and ensured that this will be done
very soon. I have understood the process, now I and all other Didis can work on any
issue that comes up.
- Manju Didi, Samvidhan Saathi, PRADAN, Jharkhand

Video link: https://youtu.be/foi6b7C9ulY
I worked on many issues like repair of road, widow pension, and anganwadi.
We got success in all issues, thanks to the new way of writing application
that we learnt during our training. This has benefited my whole community.
- Dolly Didi, Samvidhan Saathi, PRADAN, Jharkhand
Video link: https://youtu.be/SWmCLOQDFh0
“With the Campaign, there are many stereotypes being broken about gender norms and castebased discrimination amongst the students. Ealier, few wouldn’t talk to the ones who did not match
their economical standards but those are just stories now.”

For more stories related to Constitution at 70
campaign : https://youtu.be/jXxQYZ9KayA
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CONSTITUTION
CONNECT
(CC)
Constitution Connect is the programme area that focuses on creating wider awareness
about the Constitution. Usually this is done through facilitating short workshops and
events like Citizen Cafés. But 2019 was not an usual year! So, to mark the 70th
anniversary year, we initiated a campaign called Mission 70.

Mission 70
Introductory Video https://youtu.be/5nRcxaXkgfo

MISSION 70 was a national campaign that ran through the year – starting 26th January
2019 to 26th January 2020. A total of 23 organizations from across the country
participated. The objective was to bring to the consciousness of young citizens, the
connect of Constitutional values and rights in their everyday lives and provoke reflection
and action. The overall message was “Constitution in Our Everyday Life”.
The strategy was to release a series of videos at different intervals through the year, on
Youtube. The films were accompanied by workshop modules that Mission 70 partner
organisations used to facilitate on-ground events with citizens. The films released on
critical ‘hook’ dates through the year achieved substantial online reach, with Constitution
in Cinema leading the race!
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Some videos were also released by Youth Ki Awaaz on their channel taking the reach to
over 1.5 lakh.
All the films are accessible on our Youtube channel here:
https://www.youtube.com/watch?
v=ezHngU7lYnQ&list=PLwHqKyuklv522uYkx_rZAEB4rKBZEB2ac
Partner organisations used the films as part of on-ground workshops in their communities.
This graphic shows the number of workshops facilitated and citizens reached.

This graph does not include the reach of one of the M70 partners Vikas Samvad because of
the sheer scale they achieved with the video series Mera Vote Mera Samvidhan. Singularly,
they facilitated nearly 2000 events in different parts of Madhya Pradesh and reached more
than 1,10,000 citizens.
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“Earlier, we used to view movies as merely a source of entertainment. But
now we look at them with a lens and have a sound understanding of the
effects of actions shown in movies, on our lives and the society.”
- Rohit, Bhopal, Madhya Pradesh
“We need to ponder upon an important question. How far have we gone in
upholding the constitutional values so as to meet our needs and the needs of
others? We have to learn to live by the ethos of equality, freedom and justice
through education and strive relentlessly to better our lives.”

- Ramlal, Gurgaon, Haryana
"Everyone's knows broadly what the Preamble and our Constitution states but
no one bothers to read between the lines & find out the real meaning of the
rights & duties listed. By throwing light on the above, the organization has
taken a great step. For example, in the video we see that women may not get
freedom within their religion. Thus, the feminist aspect of Freedom of Religion
too has been pointed out. Loved it."
-Student, Delhi University
“Students understood the value and importance of accepting freedom of others
and shared their real life instances and challenges."
- Anand, Teacher, Bosco Institute, Jorhat, Assam
Video on Citizen Adda in action:
https://youtu.be/C_jlxTvMlwA
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Apart from Mission 70 campaign, in the run up to 26th January 2020, we partnered with
significant media platforms for outreaching content on various aspects of the Constitution:
Times Internet, NCERT, Radio One, and Apna Radio.

Seven Popular Myths About The Making Of The Indian
Constitution
https://timesofindia.indiatimes.com/india/seven-popularmyths-about-the-making-of-the-indianconstitution/articleshow/73152262.cms
Taking Pledge Of The Preamble
https://www.facebook.com/TimesofIndia/photos/a.10150135
992497139/10158226461167139/?type=3&theater
4 Remedies For Co-Existence With Co-Citizens
https://www.facebook.com/TimesofIndia/photos/a.10150135
992497139/10158248423467139/?type=3&theater
Mirror, Mirror On The Wall
https://www.facebook.com/TimesofIndia/photos/a.10150135
992497139/10158257694702139/?type=3&theater
We, The People Of India
https://www.facebook.com/TimesofIndia/photos/a.10150135
992497139/10158280785962139/?type=3&theater
Reconnect With The Preamble
https://timesofindia.indiatimes.com/india/reconnect-withthe-preamble/articleshow/73662094.cms?
utm_source=facebook.com&utm_medium=social&utm_campai
gn=TOI&utm_content=ombm&fbclid=IwAR1AA2QSoK_mhqAIO1mKv3a3qvarR7rliTBwE0QnmNXXwV0nqMlyT-_m-E
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Live discussion:
'Importance of Indian Constitution'
https://youtu.be/-nhXUzuX83g

We also facilitated 12 events reaching about 15,000 people in the National Capital
Region (NCR). This included educational institutions like Amity University, ISDM,
ILSS and a first for us – the National Museum!
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CONTENT
DEVELOPMENT
Content development is the engine of WTPA. It drives all our capacity building and
awareness efforts towards active and responsible citizenship. The three fundamental
questions that steer all our content development actions are: What shifts in the citizen’s
attitude/perspective are needed?, What information would a citizen need?, What skill
and tools are needed to take action on the ground. It is answers to these questions that
shape the design of each capacity building content.

Last year, we devoted considerable time and energy to the question around shifting
attitudes and perspective. This resulted in the creation of well-crafted modules for CEP.
It also created a special identity for our work in the area of constitutional
understanding and awareness.

1. Values and the Citizen
2. Relationship of Citizen & State
3. Rule of Law
4. Making of the Indian Constitution
5. Responsible Citizenship
6. Deep Dive: Equality
7. Deep Dive: Freedom
8. Fundamental Duties
9. Decentralization

This focus on building perspective also resulted in the production of insightful videos,
articles, short workshop modules, and social media posts relating to trending issues
during the year. This enabled us to reach audiences – especially youth - which we might
not have reached, through the CEP.
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1. A short film on Gandhi - Striking a Balance
https://youtu.be/3uCvBLg37zo
2. A short film on Article 370
https://youtu.be/DGInQ7fMSsQ
3. A short film on Hindi As National Language
https://youtu.be/D1vy7iqDKRY

1. Article on the Constitutional Amendment of Jammu & Kashmir.
http://wethepeople.ooo/wp-content/uploads/2020/01/Article-byWTP_Amendment-JK.pdf
2. Article on CAA, 2019 and Its Implications on All of Us
http://wethepeople.ooo/wp-content/uploads/2020/01/WTP_CAA-2019and-Its-Implications-For-All-of-Us.pdf (In English)
http://wethepeople.ooo/wp-content/uploads/2020/01/WTP_CAA-2019और-इस-के- भाव-2.pdf (In Hindi)

We have widely expanded the variety of content we develop. This ensured an increased
outreach to unreached audiences through different platforms. This graphic gives an
idea of the variety of content developed.
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Another key content output was a comprehensive set of materials used for the
Constitution at 70 campaign. The content was based on developing perspectives around
constitutional values of Liberty, Equality, and Fraternity
• Lesson Plan on Liberty, Equality, and Fraternity
• Teacher Companion Sheet on Liberty, Equality, and Fraternity
• Student’s Diary Liberty, Equality, and Fraternity
• Game Projects on Liberty, Equality, and Fraternity

Material for Constitution at 70 campaign
http://wethepeople.ooo/wp-content/uploads/2019/11/Contentof-Constitution-at-70-4.pdf
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"पहले 'खेल' क समझ अलग होती थी और श ण के दौरान खेल नह होता था। पहली बार
श ण के दौरान खेल के मा यम से हम काफ कुछ सीखने और समझने को मला।"
- Anurag Faisal, Constitution Fellow, PHIA, Jharkhand

"As a lawyer, I enjoy the work that you are doing because there are very few
organisations who work on building a perspective around the 'spirit' of the
Constitution."

- Mahendra Peter Tigga, Constitution Fellow, PHIA, Jharkhand

" It was interesting to see the use of basic things - a daily newspaper and pen - as
tools for learning and building a perspective on the values of the Constitution."
- Manoj Bhuiyan, Constitution Fellow, PHIA, Jharkhand
"Through this workshop, I realised the importance of owning the Constitution,
living its values in my life, and telling others about the importance of ownership of
the Constitution. I see this as a big responsibility for me. Also, till now I used to
focus only on instances where I was protecting the values of the Constitution, but
now I have started reflecting on situations when I violated someone else's values."
- Jopha Lakra, Constitution Fellow, PHIA, Jharkhand
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SECTION 2:
ORGANISATION
INSIGHTS
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COMMUNICATION
This year, the communication focus was on increasing outreach through creative and
consistent content on our social media handles, Facebook, Instagram, Twitter, and
Youtube.
On both these fronts, we have made marked progress. From an irregular presence on all
our social media handles, we have been consistently present with posts every other day
– about 3 posts a week. This has helped reach and engagement.

Here are our top performing posts on Facebook, Instagram, and Twitter. These clearly
indicate that posts that are centred around people (our team, our anchors, our partners,
people who have associated with us, and people who are associated with matters around
the Constitution) have attracted greater traction.
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Top posts on FB, Twitter, and Insta
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News Releases
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TEAM

The core team ensured impact and terrific presence on the field and digital media. We
welcomed Asmyta, as a Trainee, in June. She has since moved into a key role in
managing and supporting CEP partnerships and content development with Neha and
Sana. She was the driving force behind Constitution at 70 campaign. Pawan continued to
manage our partnerships in Jharkhand. The Communication & Outreach team bolstered
our presence on digital media, as we actively celebrated the 70th year of our
Constitution. It received immense contributions from Abhilasha, Renuka, and Arunima.
In April 2019, our Trustees and acclaimed OD
experts, Sushma Sharma and Vikram Bhatt
worked with the team on themes of selfexploration, power and privilege and personal
leadership. Later, in July, the team engaged in
experiential learning sessions with leadership
coach, Aparna Mathur. The sessions focussed on
team’s capacity building on listening, module
design, and various styles and techniques for
effectual facilitation.

Sandeep, Sarala, and Uma from our accounts team, at Pragati Abhiyan, Maharashtra,
provided us with rock-solid support. We are glad to have them engage with us and
support us in managing our finances.
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Our story seems incomplete without talking about and being grateful to our support
system – our Interns. Every year we receive key contribution from them. Their diverse
capabilities, interests, and educational backgrounds enhanced our work in different
areas.

Our
Interns

LAW

SCHOOL

Amity University,
Manesar, Haryana
Shaurya

Delhi Public School, Sector
45, Gurugram, Haryana
Arjun Singh

Jindal Global University,
Sonipat, Haryana
Chaitanya Kishore Sunkar,
Rohit Chander,
Sanjay S. Nair,
Srishti Gupta,
Tanya Goel,
Vanshika Tandon

Sanskriti School,
Gurugram, Haryana
Nandini

MANAGEMENT

MEDIA

Aligarh Muslim
University, Aligarh,
Uttar Pradesh
Pallavi

School of Inspired
Leadership (SOIL),
Gurugram, Haryana

Graphic Era Hill
University, Dehradun,
Uttarakhand
Surbhi

Avi Jain,
Varun Mathur
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Finance
Covid-19 led to a delay in the financial report, impacting the
publishing of the overall annual report as well. We are happy
to share the progress on this front here.

Snapshot of Income Sources
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Finance
We are very thankful to each of our individual, institutional,
and in-kind donors who have supported us over the years.
Without them, we couldn’t have reached where we are. We
would like to acknowledge each one of them who have
supported us in the financial year of 2019-20. Here is the
complete list –
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Engage With Us

Website:
www.wethepeople.ooo
YouTube:
www.youtube.com/c/wethepeopleabhiyan
Facebook:
www.fb.com/WeThePeople
Twitter:
www.twitter.com/wethepeoplenw
Instagram:
www.instagram.com/wethepeopleabhiyan
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